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Facebook Stats



N/A
No data 
available for this 
time period

111.8K
Reach was up 
45.1K% from 
2023 Q2

11.8K
Page visits were 
up 44.6% from 
2023 Q2

186
Follows were 
down 2.6% from 
2023 Q1

VisitsViews

Follows

Reach

2024 KPI’s - Facebook

3.5K
Content 
interactions were 
up 2.1K% from 
2023 Q2

Content 
Interactions

1.4K
Link clicks were 
up 24.2K% from 
2022

Link Clicks

April-June 2024



535.6K
New data from Meta

167.6K
Reach was up 50% 
from last year same 
time

21.9K
Page visits were up 
85.7 % from last 
year same time

542
Follows were up 
191.4% from last 
year Apr-Jun

VisitsViews

Follows

Reach

2025 KPI’s - Facebook

5K
Content interactions 
were up 40.9%  from 
last year Apr-Jun

Content 
Interactions

5.1K
Link clicks were up 
249.3%  from last 
year Apr-Jun

Link Clicks

April - June 2025 (Comparisons this time last year to now)



2025 KPI’s - Facebook
Apr-Jun overview



Top Cities - Facebook



Top Follower Demographic - Facebook



Top Types of Media - Facebook
Organic

Video

Food/Ice Cream

Sundaes

Events

Photo

People

Frappes/Specials

Holidays



Top Types of Media - Facebook
Top Likes/Reactions/Interactions

Video

Food/Ice Cream

Sundaes

Events

Photo

People

Frappes/Specials

Holidays

351 132 122



Top Types of Media - Facebook
Reach

Video

Food/Ice Cream

Sundaes

Events

Photo

People

Frappes/Specials

Holidays

55.6K 27.7K 15.3K



Top Types of Media - Facebook
Shares

Video

Food/Ice Cream

Sundaes

Events

Photo

People

Frappes/Specials

Holidays

81 54 33



Instagram Stats



N/A
No data available 
for this time 
period

10.4K
Reach hit in 2024

2.7K
Page visits were 
up from previous 
quarter

N/A
No data available 
for this time 
period

VisitsViews

Follows

Reach

2024 KPI’s - Instagram

N/A
No data available 
for this time 
period

Content 
Interactions

1
Link clicks down 
from previous 
quarter

Link Clicks

April-June 2024



2025 KPI’s - Instagram
April - June 2025 (Comparisons this time last year to now)

62.6K
No comparable 
data available for 
this time period

7.8K
Reach was down 
25.7% from last 
year Apr-Jun

1.4K
Page visits were 
down 48.9% from 
last year Apr-Jun

220
Follows were 
consistent from 
last year Apr-Jun

VisitsViews

Follows

Reach

1.9K
Content 
interactions were 
up 100% from last 
year Apr-Jun

Content 
Interactions

122
Link clicks were 
up 12.1K% from 
last year Apr-Jun

Link Clicks



2025 KPI’s - Instagram
Apr-Jun overview



Top Cities - Instagram



Top Follower Demographic - Instagram



Top Types of Media - Instagram
Organic

Video

Food/Ice Cream

Sundaes

Events

Photo

People

Frappes/Specials

Holidays



Top Types of Media - Instagram
Top Likes/Interactions

Video

Food/Ice Cream

Sundaes

Events

Photo

People

Frappes/Specials

Holidays

96 93 78



Top Types of Media - Instagram
Top Likes/Interactions - Reels

Video

Food/Ice Cream

Sundaes

Events

Photo

People

Frappes/Specials

Holidays

58 54 45



Top Types of Media - Instagram
Reach

Video

Food/Ice Cream

Sundaes

Events

Photo

People

Frappes/Specials

Holidays

1.2K 1.2K 1.1K



Top Types of Media - Instagram
Reach - Reels

Video

Food/Ice Cream

Sundaes

Events

Photo

People

Frappes/Specials

Holidays

1.2K 972 850



Top Types of Media - Instagram
Shares

Video

Food/Ice Cream

Sundaes

Events

Photo

People

Frappes/Specials

Holidays

33 24 22



Top Types of Media - Instagram
Shares - Reels

Video

Food/Ice Cream

Sundaes

Events

Photo

People

Frappes/Specials

Holidays

31 13 10



Google Business 
Profile



15,280
Down 2.7% vs. 
Apr-Jun 2024 

69,309
Up 8.9% vs. 
Apr-Jun 2024 

4,833
Up 9.8% vs. 
Apr-Jun 2024 

1,904
Down 13.5% vs. 
Apr-Jun 2024 

Direction RequestsInteractions

Calls

Viewed Menu

2024 KPI’s - Google Business Profile
June-Dec

7,034
Down 3.7% vs. 
Apr-Jun 2024 

Website Visits



2025 KPI’s - Google Business 
Profile
April - June



Changes for 2025



Weekly Posting Schedule
Current

Sun Mon Tue Wed Thurs Fri

Post No Post

INSTAGRAM

FACEBOOK

REELS (IG) 
TIKTOK

Google Business 
Profile

LinkedIn*
1x/mo



Weekly Posting Schedule
Q3 Changes

Sun Mon Tue Wed Thurs Fri

Post No Post

INSTAGRAM

FACEBOOK

REELS (IG) 
TIKTOK

Google Business 
Profile

LinkedIn*
1x/mo

Updates should generate more reach for 

Facebook and Google Profile

Post if needed



Topics to Include in Q3

Summer season is 
biggest push

Ice Cream
CTAs & Awareness

Events
Community focus, 

Bliss Brand

Merch /People



KPI Cheat Sheet - Definitions



KPI Cheat Sheet - Benchmarks
KPI Instagram

Our Data
Instagram (Year 
Average Growth)

Facebook
Our Data

Facebook (Year 
Average Growth)

Views
100.4k 
(N/A data for 2023)

50% increase
*New Data, not consistent

286k 
(N/A data for 2023)

20% increase

Reach
26.7k 
(up 75.1%)

30% increase 235.7k 
(up 35.5%)

25% increase

Page Visits
3.4k 
(down 32%)

20% increase 37.3k 
(up 91.4%)

30% increase

Follows
384 
(up 131.4%)

50% increase 672 
(up 100.6%)

25% increase

Content 
Interactions

4.7k 
(up 100%)

60% increase 11.8k 
(up 64.3%)

30% increase

Link Clicks
99 
(up 1.3%)

15% increase 7.9k 
(up 30.4k%)

20% increase



Ad Spend

$1,014.41
Meta Ad Spend

(Total June-Dec)

$50/wk
Budget Spend

$33.81
Actual Spend 
(Avg)

$1,195.50
Google Ad Spend

(Total July-Dec)

$156.28
Actual Spend
(Total)

$26.05
Monthly Avg

$736.08
Actual Spend
(Total)

$140.21
Monthly Avg

$303.14
Actual Spend
(Total)

$151.57
Monthly Avg

Facebook/Instagram North Country NEIC Generic
Bliss Dairy 

Online Ordering
Since July 2024 Since October 2024 Since Nov 2024

Google Ads     Monthly avg: $317    Budget Spend Monthly: $300-550Spend increases for Summer Months



Analysis - WINS

Instagram Facebook Strategy Works

● Our profile visits are up (+50.5%). 
As we host more events and the 

Bliss community shares the 
activity, more people are visiting 

our profile.
● We gained 220 new followers 

(+74.6%), far exceeding the typical 
annual growth rate of 6-10%.

● Views are up 16.8%, this due to 
more posts that include CTAs or 

community involvement. 
Especially for our events, users 

are sharing with others, drawing 
more views to our profile

● Our reach hit 167.6k (+50%)—well 
beyond the average annual 

growth rate of 10-20%.
● Link clicks have skyrocketed 

(249.3%) compared to our 
previous year Q2.

● Our page has gained 542 
(+191.4%) new followers — this an 
incredible jump that’s translating 

directly into community 
involvement and users being 

excited to see what other events 
they may be able to attend/ be 

apart of. More traffic to Bliss will 
translate to increase in sales.

● Static posts on Instagram on 
Facebook are performing the best, 
especially those with a CTA. We’re 
also seeing that photos featuring 

our team and customers are 
resonating most with our 

audience.
● Posts featuring events performed 

equally well, and our events got 
the most shares.



Analysis - OPPORTUNITIES

People and Events Adding Another 
Posting Day Strategy Works

● Let’s push including the 
community! Posts about Bliss 
events for families to enjoy will 

resonate with our audience and 
encourage shares.

● Posts that bring the community 
together perform well, getting 

more interactions through 
comments and shares

● These are the most popular ice 
cream months. Post more videos 
and reels highlighting our team, 
products, and daily life at Bliss 

may benefit.
● Include our products, especially 

ice cream and other frozen 
desserts to show variety for all + 

events and people.

● Continue frequency in post and 
overall content. As there are many 

things happening at Bliss, the 
community needs ‘reminders’.

● Feature more staff or customer 
photos to keep the personal, 

relatable vibe our followers love.



Analysis - GOALS

Community Creative Promos Strategy Works

● Highlight Bliss’s role in the local 
community through posts about 

our people and events
● Foster engagement by sharing 

community content and 
encouraging followers to share 

their own Bliss memories.
● Create interactive content with 

CTAs, a poll, ‘game’ to encourage 
interactions.

● Showcase sundaes, unique 
flavors, our non-dairy variety etc. 

with visually appealing and 
creative posts.

● Use storytelling to spotlight staff, 
loyal customers, and 

behind-the-scenes moments that 
resonate with our audience.

● Show recaps of events and 
highlights that make viewers want 

to partake in the fun.

● Focus on event-related content to 
generate excitement and 
participation, including 

behind-the-scenes teasers and 
event highlights.

● Develop campaigns that turn 
engagement into loyalty email 

subscribers.



Thank You
Questions send to info@addisonsagedesigns.com


