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Facebook Stats



2023 KPI's - Facebook

N/A 181.1K 28.4K

No data
available for this
time period

Reach was up
2.7K% from 2022
year

Page visits were
up 4.1K% from
2022 year

Views Reach Visits

522 9.4K

Content
interactions were
up 20.8K% from
2022

364

Link clicks were
up 527.6% from
2022

Follows were
down 47% from
2022

Follows Content Link Clicks
Interactions



2024 KPI's - Facebook

June-December 2024

(g

235.7K

O

New data from Meta

286K 37.3K

Page visits were up
91.4% from
Dec-May

Reach was up 35.5%
from Dec-May

Views Reach Visits

672 11.8K 19K

Follows were up Content interactions
100.6% from were up 64.3% from
Dec-May June-Dec 2023

Link clicks were up
30.4K% from
June-Dec 2023

Follows Content Link Clicks
Interactions



2024 KPI's - Facebook

Views @ & Export ¥ Reach @ & Export w
286K 338.8K +s73%
20K 20K
15K 15K
10K 10K
5K 5K
0 0
Jan 1 Apr 10 Jul 19 Oct 27 Jan 1 Apr10 Jul 19 Oct 27
Visits @ & Export w Follows @ & Export w

52.4K 4 ses% 936 + 6%

2K 30

1.5K
20

1K
10

500
0 0

Jan1 Apr10 Jul 19 Oct 27 Jan 1 Apr10 Jul 19 Oct 27



Top cities

Attleboro, MA
Taunton, MA
Norton, MA
Pawtucket, RI
Rehoboth, MA

2.9%

Attleboro Falls, MA

2%

Cumberland, R

1.9%
Warwick, Rl

1.9%
Plainville, MA

1.8%

East Providence, Rl

Top Cities - Facebook



Facebook followers @

10,762

Age & gender @
20%
18-24

25-34

' e

35-44
. Women

B Men

21.9%

45-54

Top Follower Demographic - Facebook

55-64

65+



Top Types of Media - Facebook
Organic

Video [0
Food/Ice Cream [ [N I
Sundaes [ 1
Events [EEEEE

Photo

People
Frappes/Specials
Holidays




Top Types of Media - Facebook

Top Likes/Reactions/Interactions

- ) Bliss Restaurant
\g Published by Buffer _
° ZEE . i ) Bliss Restaurant
September 6, 2024 - @ \&\ Bliss Restaurant updated their profile picture. - \,Q Published by Buffer
Starting the day with good food and friendly faces at Bliss! %Y Published by Addie Bailey °

L] July 15,2024 - @
- June 3,2024- O

Our Team + Ice Cream = Bliss ) @@
It's our 95th Anniversary! Thank you all for this milestone %3

v

See insights and ads
No insights to show @

OO Cryan Landscape Contractors Inc. and 246 others 10 comments 5 shares
See insights and ads Boost post
dY Like Q comment © send 2 share 00 243 29 comments 15 shares

247 243 00 225 225 14 comments 7 shares
Video Photo

Food/Ice Cream .... People
Sundaes ..... Frappes/Specials
Events ...... Holidays




Top Types of Media - Facebook
= Reach

September 6, 2024 - @ @ Bliss Restaurant @ Bliss Restaurant
Starting the day with good food and friendly faces at Bliss! &2 = = “;b“s"m by Buffer = P;b ished by Buffer
~ - July 15,2024 - @ August 19, 2024 - @

Our Team + Ice Cream = Bliss ) & @ Meet our scooperstars! .  Serving smiles with every scoop, our talented crew doesn't just
bring joy- they bring Bliss!

See insights and ads Boost post

T See insights and ads Boost post
@O Cryan Landscape Contractors Inc. and 246 others 10 comments 5 shares SEERENE RS Boost post

©O Attleboro Blue Pride and 140 others 9 comments 1 share

dY Like Q comment © send A Share 00 225 14 comments 7 shares

46.5K 30.3K 26.7K

Food/Ice Cream .... People
Sundaes ..... Frappes/Specials
Events ...... Holidays




Top Types of Media - Facebook
Shares

@ Bliss Restaurant is in Attleboro.
5 You're invited to our 95th Anniversary Block Party! @ Join us for a weekend filled with fun and 2\ Bliss Restaurant = "oub‘“"ed by Instagram
95 cent ice cream! @ Published by Buffer March 27, 2024 - @

On July 27th get ready for face painting, tie-dye, live music, lawn games, and 95 cent small ice o

cream! July 28th the party continues with 95 cent ice cream, live music, and games. Bring
the whole family for a celebration you won't want to miss!

Easter promotion alert # Now until Sunday, March 31st 1/2 gallons will be buy one get one free!
& Make sure to stock up on all of your favorites.

-June 5,2024-Q

We are looking for a few more local crafters and artisans to be vendors at our pop-up market
dates! Our market has no application fee and is free for all vendors.
) Vanilla

m All vendors must have General Liability Insurance to participate. ) Coffee
3 - Strawb
l@x Dates: 06/26, 07/24, and 08/28 from 4-8pm ) Strawberry

) Chocolate
NIVE ) Chocolate Chip

w ANNIVER,
Q“ ek Pang, 40,

Below are the flavors we have to purchase. Please note these will be as supplies last.

Email abailey@neicc.com to apply and inquire about hosting a booth.

) Moose Tracks

) Campfire Smore’s

) Peanut Butter Cup

» Coconut Aimond Bar

BLISS IS LOOKING FOR VENDORS

) Oreo

) Black Raspberry

) Mint Chocolate Chip
) Grasshopper

) Coffee Oreo

) Cookie Dough

A VENDQ ANTED : (F’Sirsat:z;;o(:entral Station

CONTACT US

Email aballey@neice.com to apply for our vendor markets this summer!
f:

y‘ A few more spots open for our select dates. No applicatior ‘or vendors!

July 27 + 28

95¢ small ice cream all weekend long!

See insights and ads

Boost post

See insights and ads

Boost post

OO Life In Attleboro and 143 others

22 comments 80 shares

81

O

Video
Food/Ice Cream
Sundaes

Events

35 comments 22 shares

Photo

People
Frappes/Specials
Holidays




Instagram Stats



2023 KPI's - Instagram

N/A 9K 31K

No data available
for this time
period

Reach was up
811% from 2022
year

Page visits were
up 4K% from 2022
year

Views Reach Visits

N/A N/A 24

No data available No data available
for this time for this time
period period

Link clicks were
up 100% from
2022

Follows Content Link Clicks
Interactions



2024 KPI's - Instagram

June-December 2024

O

100.4K 26.7K 3.4K

No comparable
data available for
this time period

Reach was up
75.1% from
Nov-May

Page visits were
down 32% from
Nov-May

Views Reach Visits

384 4.7K

Content
interactions were
up 100% from
Nov-May

929

Link clicks were
up 1.3K% from
Nov-May

Follows were up
131.4% from
Nov-May

Follows Content Link Clicks
Interactions



2024 KPI's - Instagram

Views @ & Export w Reach @ & Export w

100.4K 36.4K 1 s038%

3K
4K
2K
2K v
1K
0 0
Jan 1 Apr10 Jul 19 Oct 27 Jan 1 Apr10 Jul 19 Oct 27
Visits @ & Export w Follows ® & Export w

71.2K 1 13:25% SWA

200 20
150 15
100 10
50 5
0

Jan 1 Apr10 Jul 19 Oct 27 Apr6 Jun 3 Jul 30 Sep 27 Dec 19



Top cities

Attleboro, MA

Norton, MA

20,
2/
Plainville, MA
2.79
Mansfield, MA
2.79
Taunton, MA
2.4%
Cumberland, RI
2.4%

Attleboro Falls, MA

2.3%

Boston, MA
2.1%

Rehoboth, MA
2.1%

Pawtucket, RI

2.1%

Top Cities - Instagram

ro
[&2]

(Yo}



Instagram followers @

2,478

Age & gender ©

20%

18-24

Top Follower Demographic - Instagram

25-34

' 4

35-44

B Women
76.3%

45-54

55-64

65+



Top Types of Media - Instagram
Organic

video [T Photo
Food/Ice Cream ...... People
Sundaes ..... Frappes/Specials
Events ...... Holidays




Top Types of Media - Instagram

Top Likes/Interactions

@) blissdair & i
el F— & viissdairy
= . . -
ﬂy\ blissdairy SREE EEES \g blissdairy 25w
#¥ |ce cream anyone? @ | pes - T . . =¥ Stars, stripes, and scoops of ice cream!
&) viissdairy ‘\‘“‘ \ﬂ_ Happy 4th of July from all of us at Bliss!
What is your favorite flavor to order? X R .8
e @) blissdairy 3w b e e
blissdair blissdairy
st shopentdss #ittebirs &5 Bl S el @ ;.ciinsooremsss tattiaboro
#attleboroma #bostonfoodblogger stopping by Bliss today! 4 We love #attleboroma #bostonfoodblogger
i i seeing all the smiles, so much holiday SR ey
DoStenioodicmass g spirit. and maybe a few last-minute :
#bostonfoodieguide i i bostonfoodieguide
#bostonfoodscene #bostonfoodscene
#smallbusinessboston #icecream @ #smallbusinessboston #icecream
#bostonmom #bostoncommunity @ shelbyt508 3w #bostonmom #bostoncommunity
#takeout #northattleboro Great looking Santal & #takeout #northattleboro
#bostonfamily #foxboro Tike Reply #bostonfamily #foxboro
#foxborough #cumberland #foxborough #cumberland i

#freeicecream

View insights Boost post

Qv L
Ad - ssiikes

View insights Boost post

oQv A
['+6 !‘BO likes

View insights Boost post

Add a comment. (@)

88 80 80

Video Photo

Food/Ice Cream ...... People
Sundaes ..... Frappes/Specials
Events ...... Holidays



Top Types of Media - Instagram

Top Likes/Interactions - Reels

@ blissdairy @ blissdairy
e wuki = Wuki - So In Love - Tommy Richman « DEVIL IS A LIE

‘\ blissdairy 48w
=5 You'll thank us later &

The Southern Barbecue Burger: Our
beefburger topped with cheddar
cheese, pulled pork. BBQ sauce,
coleslaw and onion strings.

@ blissdairy 43w
e #bostonmom #bostonmoms

#bostonbusinesswomen
#bostonbeauty #worcesterma

@ blissdairy
25 Sabrina Carpenter - Espresso

»
»
»

@ blissdairy 23w
=¥ Crunchy meets creamy in every bite!
Scoop up happiness with our
Peanut Butter Oreo ice cream! It's the
perfect blend of creamy peanut butter
and crunchy Oreo bits & 4

@ blissdairy 23w
= #southshoremass #attleboro
#attleboroma #bostonfoodblogger

#bostonfoodie #¥massfoodies
#bostonfoodieguide

@ blissdairy 36w
#¥ Why decide between having cookies or

ice cream when you can have both &

Have you tried our chocolate chip
cookie dough frappe with a chocolate
chip frosted rim, topped with a

homemade vanilla ice cream cookie
sandwich and whipped cream? & @

\E blissdairy 36w
€9 #southshoremass #attleboro

#bostonskincare #bostonfoodscene #attleboroma #bostonfoodblogger
#bostonbeautyblogger #smallbusinessboston #icecream ) #bostonfoodie #massfoodies
#bostonbusinessowners L 4 #bostonmom #bostoncommunity #bostonfoodieguide
#bostonskincare #skincareroutine #takeout #bostonfoodscene

St Basa. . 2

®Qv W

“4dl - Liked by cateringbyerin and others

April 24, 2024

@ Add a comment... ®)

Ennrthattlaharn #hactanfamil

#clinrara #hactanemallhicinace

Qv W
[

@ 125 likes
2

ar

\” Add a comment. ®)

125 108 96

Video Photo
Food/Ice Cream ...... People
Sundaes ..... Frappes/Specials
Events ...... Holidays



Top Types of Media - Instagram

Reach

Q blissdairy

blissdairy 30w

We are always proud to support l
@ThelimmyFund and @DanaFarber for
the Scooper Bowl! Come by to join us i
Q blissdairy

this ice cream feast and help us raise
money for Dana-Farber patients! To celebrate our 95th anniversary of being a part of th
Attleboro community, we are hosting events i summer fong!

WHEN: June 4-6 noon - 8 p.m. blissdairy 24w
WHERE: Boston'’s City Hall Plaza & You're invited to our 95th Tty nem e ieaitiae
Anniversary Block Party! ® Join us for

a weekend filled with fun and 95 cent

blissdairy 30w \ ice cream! ic Ni
#scooperbow! #southshoremass . 2 Steve Lee Acoustic Nights

#attleboro #attleboroma

1 On July 27th get ready for face painting.
Eeastontoadblagger k tie-dye, live music, lawn games, and 95 Corvetts Car Show
#bostonfoodie #massfoodies "

cent smallice cream! July 28th the party
Fhastonfeodscens continues with 95 cent ice cream, live

#smallbusinessboston #icecream ¢ % music, and games. . 4 Bring the ) (Law" Game Party Every Saturday Starting 06/22

hole family f lebrati 't
View insights y ; whole family for a celebration you won
want to miss!

o )( Pop-Up Market
oQv é: harlo_christina 24w

y So fun! (V]
‘ i 2 » Outdoor Movie Night
June 5, 2024 ’

N— pr——

A‘ Add a comment...
- Qv Al
EEO 54 likes
July 27 sy 28 July 14, 2024

95¢ small ice cream all weekend long!
m Add a comment

(©]

1.4K

Video .. . .. Photo
Food/Ice Cream .. . . People
Sundaes .. .. Frappes/Specials
Events .. . . Holidays

Q blissdairy

blissdairy 30w
For our 95th anniversary, we wanted to
give back in a new way. So, we have a
summer full of fun events at Bliss! &
& Here's what's in store for June

Stop by Bliss and enjoy live music.
movie nights, pop-up markets, games,
and more all summer long. We hope to
see you around!

P.S. Our website has the full calendar
list of events this summer. You can find
the link in our bio

B beach.7911970 27w
Qv Al

 Liked by madewithlovejewelry and
others

June 3, 2024

m Add a comment.. ©




&

View insights

v

blissdairy
mrbeltandwezol « Original audio

blissdairy 23w
Happy National Ice Cream Day! » @
We're celebrating with scoops and smiles
all around! With over 80 flavors, we know
you'll find your favorite scoop!

Thank you for being a part of the Bliss
family @ Here's to many more years of
ice cream memories!

No comments yet.

Start the conversation.

Add a comment. (@)

2.5K

Qv A
Cj 48 lkes

Video

Food/Ice Cream
Sundaes

Events

es of Media - Instagram

Reach - Reels

&

View insights

o

blissdairy
Rhythm Roots Allstars » Generator Man (.

blissdairy 11w
Here's how we do it at Bliss—scooping
up Cowabunga Crunch all day long! &

blissdairy 11w
#AttleboroEats #MassachusettsEats
#NewEnglandEats #BlissiceCream
#BlissDairy #FallFoods
#MassachusettsFoodie

#MAFoodBlog #GreaterBoston v}
#SouthBostonRestaurant

#TauntonMA #FoxboroMA
#PlainvilleMA #AttleboroMA
#FoodLover

Reply v

Qv A

Add a comment... (@)

Photo

People
Frappes/Specials
Holidays

Did you know you can get your favorite
ice cream favors as a frappe?

@) blissdairy
\_-) Forrest Frank, Connor Price = UP!

@ blissdairy 40w
#¥ (Cheers # We hope to see you stop by

soon!

What's your favorite flavor to order as a

frappe?

(@ bissaaiy 2o
=9 #southshoremass #attleboro

#attleboroma #bostonfoodblogger
#bostonfoodie #massfoodies
#bostonfoodieguide
#bostonfoodscene

#smallbusinessboston #icecream @

#bostonmom #bostoncommunity
#takeout #northattleboro

Ehnetanfamily #avharn

View insights

Qv

“Adl - Liked by cateringbyerin and others

March 27, 2

\:‘,\ Add a comment.. @)



July 27 + 28

95¢ small ice cream all weekend long!

Top Typ

@ blissdairy

§) blissdairy 24w
# You're invited to our 95th
Anniversary Block Partyl ® Join us for
a weekend filled with fun and 95 cent
ice cream!

On July 27th ge
tie-dye, live mu
cent small ice ¢
continues with
music, and gam
whole family fo
want to miss!

@ harlo_christina
So fun!

View insights

oQv
AEO 54 likes

July 14, 2024

@ Add a commer

24

Shares

blissdairy
Attleboro, Massachusetts

@ blissdairy Edited - 48

All of our ice cream lo’
love this National Ice ¢
Breakfast Day special

Enjoy our delicious co!
cream fried with an or
coating. Check back in
what other fried ice cn

View insights

Qv

@ 77 likes
January 31,2024

J @ Add a comment..

17

Video ....... Photo
Food/Ice Cream ...... People
Sundaes ..... Frappes/Specials
Events ...... Holidays

es of Media - Instagram

JUNE EVENTS

To celebrate our 95th anniversary of being a part of the
Attleboro community, we are hosting events all summer long!

D (e snger-ve s i

C) ( Steve Lee Acoustic Nights

C) (Corvet(e Car Show

@ (Lawn Game Party Every Saturday Starting 06/22

@ (Pon‘Up Market

D <0utdccv Movie Night

“Multiple Dates

@ blissdairy

blissdairy 30w

For our 95th anniversary, we wanted to
give back in a new way. So, we have a
summer full of fun events at Bliss! &
& Here's what's in store for June

Stop by Bliss and enjoy live music,
movie nights, pop-up markets, games,
and more all summer long. We hope to

see you around!

P.S. Our website has the full calendar
list of events this summer. You can find

the fink in our bio
@B beach.7911970 27w

View insights

Qv

Boost post

R

@@ Uked by madewithiovsjewelry and
others

June 3, 2024

ﬂ Add a comment..

(©]

v




Top Types of Media - Instagram

Shares - Reels

@) blissdairy % Dblissdai 4 blissdai
Q Rhythm Roots Allstars + Generator Man (.. \,“ ke Wr\i, I E Q :hnsﬁr\agkman « Original audio
PRI " . a - a 2 a
@ blissdairy 11w @) blissdairy 48w \‘\ blissdairy 12w
=7 Here's how we do it at Bliss—scooping Q You'll thank us later & =7 Ready for the ultimate fall breakfast?
up Cowabunga Crunch all day long! « @ Our Pumpkin Bread French Toast
L 4 The Southern Barbecue Burger: Our (one of our newest Bliss Breakfast
beefburger topped with cheddar Specials) is perfectly topped with
\‘m blissdairy 11w cheese, pulled pork. BBQ sauce, whipped cream and pumpkin
¥ #AttleboroEats #MassachusettsEats coleslaw and onion strings. goodness! Cozy, sweet, and full of
#NewEnglandEats #BlisslceCream autumn vibes! % ©
#BlissDairy #FallFoods - )\ blissdairy 43w
#MassachusettsFoodie ‘ #bostonmom #bostonmoms @) blissdairy 12w
#MAFoodBlog #GreaterBoston V) #bostonbusinesswomen Q #southshoremass #attleboro
#SouthBostonRestaurant #bostonbeauty #worcesterma #attleboroma #bostonfoodblogger
#TauntonMA #FoxboroMA #bostonskincare #bostonfoodie #massfoodies
#PlainvilleMA #AttleboroMA #bostonbeautyblogger #bostonfoodieguide
#FoodLover #bostonbusinessowners L 4 #bostonfoodscene
Reply v #bostonskincare #skincareroutine v #smallbusinessboston #icecream

#clincara #hactancmalihicinacs v

Qv A
&~ 125 likes

January 29, 2024

@"1 @ 000 comment.. ®

#hnctanmam #hactancammiinits

N

Qv W
ST 47 likes

October 16, 2024

\g\ Add a comment... (®) ©

23 21 16

Video Photo
Food/Ice Cream ...... People
Sundaes ..... Frappes/Specials
Events ...... Holidays



Google Business
Profile



2024 KPI's - Google Business Profile

June-Dec

30,294 3,326 193

This is estimated
to be +60% from
2023 months

This is estimated This is estimated
to be +6% from to be +6% from
2023 months 2023 months

Interactions Viewed Menu Food Orders

4,191 15,382

This is estimated
to be +4% from
2023 months

This is estimated
to be -4% from
2023 months

Calls Website Visits



Interactions

5000

4750

4500

4250

4000

3750

3500

3250

45

40

35

30

Food Orders

25

20

15

June

June

July

July

Interactions

August September
Month

Food Orders

August

September

Month

October

2024 KPI's - Google Business Profile

June-Dec

—e— Interactions

GBP Stats (Jungsdec)

November
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—e— Food Orders
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Viewed Menu
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a =}
<} S
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S
=]
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Viewed Menu

September
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Month
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October
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November
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December

Website Clicks

Views
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3000 Website Clicks

2800

2600
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1800

1600
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20000 —e— Views
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Changes for 2025



INSTAGRAM

FACEBOOK

REELS (IG)
TIKTOK

Google Business
Profile

LinkedIn*

1x/mo

Sun

Weekly Posting Schedule

Current

Tue

Wed

No Post

Thurs

Fri



Weekly Posting Schedule
2025 Changes

Sun Mon Tue Wed Thurs Fri

INSTAGRAM >

REELS (IG)
TIKTOK

Google Business
Profile

1x/mo

@ Post No Post

Updates should generate more reach for

Facebook and Google Profile



Topics to Include in 2025

MEMORIES

Occasional showcase Do more monthly
of our history deals/specialty items




Visits

Follows (Net)

Content

Interactions

Link Clicks

KPI Cheat Sheet - Definitions

What It Means

The total number of times your content

was watched or displayed.

The number of unique accounts or

people who saw your content.

The number of times users visited your

social media profile.

The total number of new followers minus

any unfollows in a specific period.

The total number of likes, comments,

shares, and saves on your content.

The number of clicks on links shared in

your posts, profile, or ads.

Why It Matters

Measures content visibility and overall

exposure,

Reflects how many individuals were exposed

to your content.

Shows interest in your brand and how

effective your content is at driving curiosity.

Tracks the growth of your audience and
brand loyalty.

Indicates engagement and how well your

content rescnates with your audience.

Measures the success of driving traffic to

external sites or landing pages.




Reach

Page Visits

Follows

Content
Interactions

Link Clicks

KPI Cheat Sheet - Benchmarks

Instagram
Our Data

100.4k

(N/A data for 2023)

26.7k
(up 75.1%)

3.4k
(down 32%)

384
(up 131.4%)

4.7k
(up 100%)

99
(up 1.3%)

Instagram (Year
Average Growth)

50% increase

*New Data, not consistent (N/A data for 2023)

30% increase

20% increase

50% increase

60% increase

15% increase

Facebook
Our Data

286k

235.7k
(up 35.5%)

37.3k
(up 91.4%)

672
(up 100.6%)

11.8k
(up 64.3%)

7.9k
(up 30.4k%)

Facebook (Year
Average Growth)

20% increase

25% increase

30% increase

25% increase

30% increase

20% increase




$1,014.41

Meta Ad Spend

(Total June-Dec)

Ad Spend

$1,195.50

Google Ad Spend

~

cebook/Instagram

e,

$50/wk

Budget Spend

$33.81

Actual Spend
(Avg)

R

J

Spend increases for Summer Months

North Country

Since July 2024

$26.05

Monthly Avg

$156.28

Actual Spend

(Total) )

@

(Total July-Dec)

NEIC Generic

Since October 2024

$140.21

Monthly Avg

$736.08

\ ( Bliss Dairy \

Actual Spend

(Total) /

©

Online Ordering

Since Nov 2024

$151.57

Monthly Avg

$303.14

N\

Actual Spend

(Total) /

Google Ads Monthly avg: $317 Budget Spend Monthly: $300-550



Instagram

Our reach increased to 26.7k
(+75.1%)—well above the usual
year-over-year growth of 30-40%.
We gained 384 new followers
(+131.4%), far exceeding the
typical annual growth rate of
6-10%.

Content interactions doubled to
4.7k, showing that our focus on
video content and engaging posts

is really paying off!

Analysis - WINS

Facebook

e  Ourreach hit 235.7k
(+35.5%)—well beyond the
average annual growth rate of
10-20%.

Page visits skyrocketed to 37.3k
(+91.4%), proving that the changes
to our confent strategy are driving

inferest.

Content interactions are up 64.3%
(11.8k total), and link clicks
exploded to 79k (+30,400%)—an
incredible jump that's translating
directly into more traffic and
sales.

Strategy Works

Videos on Instagram and posts
on Facebook are performing the
best, and we're seeing that
photos featuring our team and
customers are resonating most
with our audience.
e  Funky frappes and sundaes
performed equally well, and our
events gotf the most shares,
outshining even holiday posts.



Use Nostalgia

Let's lean into our history! Posts
about Bliss memories,
throwbacks, and stories from our
longtime guests will resonate with
our audience and encourage
shares.

Posts that celebrate our history
perform well, getting more
interactions through comments
and shares

Analysis - OPPORTUNITIES

Boost Instagram

e  Post more videos and reels
highlighting our team, products,
and daily life at Bliss.
e  Include CTAs that are not
open-ended or question
answering. Use moore Polls and
inferactive posts

Strategy Works

Continue pushing funky frappes
and sundaes with fun, themed
series. Pair them with giveaways
to generate more interactions.
Feature more staff or customer
photos to keep the personal,
relatable vibe our followers love.



Community

Highlight Bliss’s role in the local
community through posts about
our history, events, and customer
stories.

Foster engagement by sharing
nostalgic content and
encouraging followers to share
their own Bliss memories.
Create interactive content like
polls, questions, and shoutouts fo
strengthen our connection with
followers.

Analysis - GOALS

Creative Promos

Showcase seasonal offerings,
funky frappes, and sundaes with
visually appealing and creative
posts.

Use storytelling to spotlight staff,
loyal customers, and
behind-the-scenes moments that
resonate with our audience.
Introduce exclusive social media
promotions to drive traffic to
in-store visits and online orders.

Strategy Works

Focus on event-related content to
generate excitement and
participation, including
behind-the-scenes teasers and
event highlights.
Develop campaigns that turn
engagement info loyalty email
subscribers, showcase more
winners of loyalty giveaways



Thank You

Questions send to info@addisonsagedesigns.com




